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In the contemporary landscape of organizational management, the study of strategy has transitioned from a rigid, 

formulaic exercise into a fluid and multidimensional discipline. The traditional pedagogical approach, often 

characterized by dense, monolithic textbooks, has frequently been criticized for its inability to capture the inherent 

complexity and sociological nuances of strategic decision-making. As highlighted in the seminal series A Very 

Short, Fairly Interesting and Reasonably Cheap Book About Studying Strategy by Chris Carter, Stewart 

Clegg, and Martin Kornberger, there is an urgent need for an 'antidote' to conventional literature. This article

provides an in-depth technical exploration of strategic theory, bridging the gap between classical frameworks and

the critical, practice-based perspectives required in the modern global economy.

The Theoretical Evolution of Strategic Management

Strategy, at its core, is the determination of the long-term goals and objectives of an enterprise, and the adoption of

courses of action and the allocation of resources necessary for carrying out these goals. However, the academic

study of strategy has evolved through several distinct 'waves.' To understand the current state of the field, one must

first deconstruct these foundational paradigms.

1. The Design and Planning Schools

Early strategic thought was dominated by the Design School, which viewed strategy as a process of conception. 

The primary tool here was the SWOT analysis (Strengths, Weaknesses, Opportunities, Threats). This was followed 

by the Planning School, which formalized the process into rigorous checklists and bureaucratic procedures. While

these schools provided structure, they often failed due to their reliance on 'prediction' in increasingly volatile

markets.

2. The Positioning School and Industrial Organization (IO) Economics

Propelled by Michael Porter in the 1980s, the Positioning School shifted focus from internal planning to external 

market structure. The technical foundation of this school is the Five Forces Framework, which analyzes industry

attractiveness through:

•  Threat of New Entrants: Barriers to entry such as economies of scale and capital requirements.

•  Bargaining Power of Buyers: Customer concentration and price sensitivity.

•  Bargaining Power of Suppliers: Supplier concentration and switching costs.

•  Threat of Substitute Products: The relative price-performance of alternatives.

•  Intensity of Rivalry: Competitive structure and industry growth rates.

3. The Resource-Based View (RBV) and Knowledge-Based View (KBV)

Reacting against the external focus of the Positioning School, the RBV posits that competitive advantage stems 

from internal resources that are Valuable, Rare, Inimitable, and Non-substitutable (VRIN). This evolved into the 

VRIO framework(Value, Rarity, Inimitability, Organization), which serves as a technical diagnostic tool for internal

auditing.



Technical Analysis: The 'Strategy-as-Practice' (SAP) Turn

One of the most significant contributions of scholars like Stewart Clegg is the shift toward Strategy-as-Practice 

(SAP). Unlike traditional views that see strategy as something an organization has, SAP views strategy as 

something people do. It is a social practice involving 'practitioners' (the strategists), 'practices' (the tools and

norms), and 'praxis' (the actual activity).

Core Mechanics of SAP

In the SAP framework, the technical execution of strategy involves three intersecting dimensions:

1.  Practitioners: These are not just C-suite executives but also middle managers and external consultants who 

influence the strategic direction through daily micro-activities.

2.  Practices: The use of material artifacts such as PowerPoint decks, financial models, and meeting protocols. 

These are not neutral tools; they shape how reality is perceived and acted upon.

3.  Praxis: The flow of activity in which strategy is constructed, including formal board meetings and informal 

'water-cooler' conversations where strategic meaning is negotiated.

Comparative Evaluation: Traditional vs. Critical Perspectives

To implement strategy effectively, practitioners must understand the divergence between traditional 'textbook'

approaches and the critical, 'fairly interesting' approach advocated by Carter, Clegg, and Kornberger. The following

table provides a comparative matrix of these two distinct philosophies.



Feature/Dimension Traditional Strategic Management Critical/SAP Perspective

Primary Focus Economic optimization and profit 
maximization.

Power dynamics, social construction, 
and identity.

Role of the Leader The 'Heroic CEO' as a rational 
decision-maker.

The leader as a facilitator or 
participant in social practice.

View of Tools Objective analytical instruments (e.g., 
BCG Matrix).

Subjective 'propaganda' or sense-
making devices.

Organizational View A machine-like hierarchy. A complex political arena with 
competing interests.

Success Metric Market share and Return on 
Investment (ROI).

Sustainability, legitimacy, and ethical 
alignment.

Strategic Implementation: A Technical Field Guide

Moving from theory to execution requires a structured methodology. A robust implementation cycle involves more 

than just a plan; it requires a deep integration of Dynamic Capabilities—the firm's ability to integrate, build, and

reconfigure internal and external competences to address rapidly changing environments.

Step-by-Step Strategic Execution Workflow

Step 1: Environmental Scanning and Sense-making. Organizations must move beyond static PESTEL (Political, 

Economic, Social, Technological, Environmental, Legal) analysis. Technical scanning involves real-time data 

ingestion and Bayesian Inference to update probability estimates of market shifts.

Step 2: Strategic Choice and Option Modeling. Use Game Theory  to model competitor reactions. A common 

mathematical model used is the Nash Equilibrium, where no player can benefit by changing their strategy while the

other players keep theirs unchanged.

Step 3: Translation into Action (Operationalization).  This involves the Balanced Scorecard (BSC), which

translates vision into technical objectives across four perspectives: Financial, Customer, Internal Processes, and

Learning & Growth.

Step 4: Monitoring via Strategy Maps. A Strategy Mapprovides a visual representation of the cause-and-effect

relationships between the components of an organization's strategy. This allows for technical troubleshooting when

KPIs (Key Performance Indicators) deviate from the baseline.

The Role of Power and Discourse in Strategy

Stewart Clegg’s work highlights that strategy is a form of discourse. When an organization adopts a specific 

strategic language (e.g., 'disruption,' 'synergy,' 'agility'), it exerts power over its members. This power is not always 

coercive; it is often productive, shaping the identities of employees and defining what is considered 'rational'

behavior within the firm.

Clegg’s Circuits of Power

To understand how strategy actually gets 'done,' one must analyze the three circuits of power:



•  Episodic Power: Direct interactions where one person gets another to do something.

•  Dispositional Power: The rules, norms, and meanings that define the social field.

•  Facilitative Power: The technical systems and material infrastructures that empower or constrain certain 

actions.

Case Study Analysis: Strategic Failure and Critical Solutions

To illustrate the practical application of these technical concepts, we examine two contrasting organizational

outcomes.

Case A: The Failure of Linear Planning (Nokia)

Nokia’s decline in the smartphone market is often attributed to its focus on incremental innovation within a 

traditional planning framework. Technically, Nokia failed to recognize the shift from product-based competition to 

ecosystem-based competition. Their rigid strategic planning processes prevented them from pivoting to a software-

first approach (Android or iOS model) in time.

Solution: Implementing Ambidextrous Strategy. This involves 'Exploitation' (refining current business) and

'Exploration' (radical innovation) occurring simultaneously. This requires separate organizational structures for the

'new' business while maintaining the 'old' business cash flow.

Case B: Strategy as Narrative (Tesla)

Tesla’s market valuation often defies traditional DCF (Discounted Cash Flow) models. From a critical perspective, 

Tesla’s strategy is a masterclass in Discursive Legitimacy. Elon Musk uses strategy not just as a financial plan,

but as a compelling narrative that attracts capital, talent, and customers, creating a self-fulfilling prophecy of market

dominance.

Solution:Strategic Narrative Engineering. Technical leaders must supplement data with narrative sense-making to

align stakeholder expectations with long-term technological roadmaps.

Technical Challenges and Troubleshooting in Strategic Analysis

Even with advanced frameworks, strategic analysis is prone to cognitive and systemic biases. The following list

identifies common failure modes and their technical mitigations:

•  Confirmation Bias: Seeking data that supports the existing strategy. Solution: Red Teaming (assigning a group 

to challenge every strategic assumption).

•  Sunk Cost Fallacy: Continuing to invest in a failing strategy because of previous resource allocation. Solution: 

Zero-Based Budgeting (ZBB) for every new strategic cycle.

•  Strategic Drift: Small, incremental changes that lead the organization away from its core purpose. Solution: 

Quarterly 'Strategic Pulse' audits using the VRIO framework.

•  Hyper-Competition Paralysis: Trying to react to every competitor move. Solution: Focus on 'Blue Ocean' 

creation—finding uncontested market space where the competition is irrelevant.

Mathematical Models in Strategic Optimization

For a truly technical approach, strategy can be viewed through the lens of Optimization Theory . Let S be the set 

of possible strategies. The goal is to find a strategy s* "� S that maximizes the utility function U(s), subject to 

constraints C (resources, regulations, competition).

f(s) = "� (w_i * P_i(s)) - Cost(s)



Where:

•  w_i: Weighting of strategic objective i.

•  P_i(s): Performance of strategy s on objective i.

•  Cost(s): Total resource expenditure for implementation.

In a dynamic environment, this becomes a Stochastic Optimization problem, where the variables are not constant 

but follow a probability distribution. This necessitates the use of Monte Carlo Simulationsto forecast potential

outcomes under 10,000+ different market scenarios.

The Broader Implications of 'Short and Interesting' Strategy

The academic intervention by Carter, Clegg, and Kornberger suggests that the 'cheapness' of the book is not a

comment on its value, but an invitation to democratize strategic knowledge. When strategy is removed from its ivory

tower and treated as an accessible, everyday social practice, organizations become more resilient and adaptive.

In the digital era, strategy is increasingly influenced by Artificial Intelligence (AI) and Machine Learning (ML).

Algorithmic strategy allows for hyper-personalization and real-time pricing, but it also risks creating 'black-box'

decisions that lack human ethical oversight. The critical perspective remains vital here; we must ask not just 'what'

the algorithm is optimizing, but 'who' it serves and what power structures it reinforces.

Ultimately, studying strategy is not about memorizing the latest buzzwords or filling out templates. It is about

developing a sophisticated 'strategizing' mindset—one that is both technically proficient in economic modeling and

socially aware of the complex human networks that bring those models to life. As the global economy continues to

fracture and reform, the ability to engage with strategy as both a science and a social practice will be the defining

characteristic of successful leadership in the 21st century.
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