
STRATEGIC MANAGEMENT

Mastering Agile Competition: A Strategic Guide to Virtual 
Organizations and Customer Enrichment
Published: June 30, 2025  |  Index ID: #288

The concept of Agility in a corporate and industrial context was famously codified in the seminal 1995 work, Agile 

Competitors and Virtual Organizations: Strategies for Enriching the Customer, by Steven L. Goldman, Roger N.

Nagel, and Kenneth Preiss. This framework emerged during a period of intense global competition where traditional

mass production models were failing to keep pace with the rapid volatility of market demands. As organizations

today face unprecedented disruptions from digital transformation and global supply chain instability, the principles

of agile competition and the architecture of virtual organizations remain more relevant than ever.

The Evolution of the Agility Paradigm

To understand agility, one must first recognize the historical shift from Mass Production to Lean Production, and 

finally to Agile Competition. Mass production focused on economies of scale, standardized products, and long

production runs. Lean production, pioneered largely by Japanese manufacturers, focused on the elimination of

waste (muda) and the optimization of existing processes. However, agility represents a fundamental departure from

both.

Agility is defined as the ability of an organization to thrive in a competitive environment characterized by continuous

and unanticipated change. While lean production focuses on doing more with less, agile competition focuses on the

ability to rapidly pivot and provide custom solutions at the cost and efficiency of mass-produced goods. This

requires a synthesis of technology, people, and organizational structures that can respond to unique customer

requirements without the inertia of traditional bureaucracies.

The Four Strategic Dimensions of Agility

Goldman, Nagel, and Preiss identify four core dimensions that constitute an agile enterprise. These dimensions

serve as the pillars for any organization seeking to transition away from rigid operational models.

1. Enriching the Customer

In an agile model, the goal is not merely to sell a product but to enrich the customer. This involves shifting the value 

proposition from the physical attributes of a good to the outcomes that the good enables. An agile competitor 

understands that customers are often looking for solutions to problems rather than just hardware. This results in the 

concept of Mass Customization, where the product is adapted to the specific needs of an individual user while

maintaining the price point of a mass-produced item.

2. Cooperating to Enhance Competitiveness

Agility recognizes that no single organization can possess all the competencies required to satisfy rapidly evolving 

customer needs. Therefore, Cooperationbecomes a strategic imperative. This cooperation occurs both internally

(cross-functional teams) and externally (virtual organizations). By forming alliances with competitors, suppliers, and

distributors, companies can leverage external resources to capture market opportunities that would otherwise be

out of reach.

3. Organizing to Master Change and Uncertainty



Traditional organizations are designed for stability and predictability. Agile organizations are designed for 

Reconfigurability. This requires a flat organizational structure where decision-making authority is decentralized.

The focus is on the creation of flexible processes that can be dismantled and reassembled as new opportunities

arise. This structural fluidity allows the firm to treat change as an opportunity rather than a threat.

4. Leveraging the Impact of People and Information

In the agile paradigm, people are viewed as an investment, not a cost. Knowledge, skills, and the ability to innovate 

are the primary drivers of value. This necessitates a robust Information Infrastructurethat provides every

employee with the data required to make autonomous, high-impact decisions. Information is the glue that holds the

agile enterprise together, enabling real-time coordination across disparate business units.

The Technical Architecture of Virtual Organizations

A central concept in the Goldman et al. framework is the Virtual Organization (VO). A VO is a temporary network

of independent companies—suppliers, customers, and even erstwhile rivals—linked by information technology to

share skills, costs, and access to one another's markets. It is 'virtual' because it lacks a central office or a traditional

hierarchy; it exists as a collaborative entity focused on a specific market opportunity.

Operational Mechanics of a VO

The execution of a virtual organization follows a rigorous technical workflow:

Comparative Analysis: Production Philosophies

The following table illustrates the technical and strategic differences between Mass Production, Lean Production,

and Agile Competition.



Feature Mass Production Lean Production Agile Competition

Primary Goal Efficiency and Scale Waste Elimination Customer Enrichment

Product Life Cycle Long (Years) Moderate Short (Months/Weeks)

Workforce Specialized/Task-oriented Multi-skilled/Continuous 
Improvement

Knowledge-based/
Autonomous

Supply Chain Adversarial/Price-based Collaborative/Tiered Dynamic/Virtual Alliances

Market Strategy Standardized Markets Niche Markets Fragmented/Customized

IT Role Transactional Record 
Keeping

Process Control Real-time Strategic 
Integration

Mathematical and Economic Models of Agility

To quantify the impact of agility, we can look at the Time-to-Value (TTV) and Cost of Delay (CoD)metrics.

Traditional firms often suffer from high CoD because their rigid structures prevent rapid responses to market shifts.

The agile firm, through its reconfigurable nature, minimizes this cost.

The economic value of a Virtual Organization can be modeled using the Competency Synergy Equation:

V_total = &Sigma; (C_i * S_i) + I_eff

Where:V_total = Total value delivered by the Virtual Organization.C_i = Core competency of partner i.S_i = 

Synergy coefficient (the degree to which partners' skills complement each other).I_eff= Efficiency of the

information infrastructure connecting the partners.

Agility increases the Optionalityof the firm. In financial terms, an agile firm holds 'Real Options' on various market

opportunities. By maintaining a flexible structure, the firm pays a small premium in the form of organizational

overhead to have the right (but not the obligation) to pivot into new markets rapidly.

Practical Implementation: A Step-by-Step Field Guide

Transitioning to an agile model requires a systematic overhaul of both culture and technology. Below is a procedural

guide for leadership teams.

Phase 1: Assessing the Agility Gap

Conduct a comprehensive audit of current response times. Measure the duration from 'Signal Detected' (market

change) to 'Value Delivered' (product launch). Identify the bottlenecks—whether they are technological (legacy

systems) or bureaucratic (excessive approval layers).

Phase 2: Building the Information Backbone

Implement a unified data environment. Agility is impossible if information is siloed. The infrastructure must support 

Interoperability, allowing different organizations within a VO to share data seamlessly without compromising

security. This often involves adopting open standards and cloud-based collaborative platforms.

Phase 3: Cultivating Core Competencies



Identify what your firm does better than anyone else. In the world of virtual organizations, you are only as valuable

as your core competency. Divest or outsource non-core activities that add noise but no strategic value. This focus

allows the firm to be a 'plug-and-play' partner in various alliances.

Phase 4: Establishing Governance for Cooperation

Create legal and operational templates for rapid partnership formation. This includes pre-negotiated IP sharing

agreements, revenue-sharing models, and conflict resolution protocols. The goal is to reduce the 'friction' of forming

a new virtual organization.

Case Studies and Operational Challenges

While the benefits of agility are significant, the implementation is fraught with challenges. Below, we analyze

common failure modes and their technical solutions.

Case Study: The Aerospace Sector

In the development of modern aircraft, no single company can manage the complexity of avionics, propulsion, and 

airframe design alone. The use of a virtual organization model allows a lead integrator to coordinate hundreds of 

specialized suppliers. However, failures often occur in Data Synchronicity. If a design change in the propulsion

system is not reflected in the airframe's digital twin in real-time, the resulting rework can cost millions.

Solution:The implementation of Product Lifecycle Management (PLM) systems that act as a single source of truth

for all VO partners.

Common Failure Mode: Cultural Inertia

Middle management often resists agility because it threatens traditional power structures based on headcount and

budget control. When decision-making is decentralized, managers may feel redundant.

Solution:Redefine the role of management from 'Command and Control' to 'Facilitation and Resource Allocation.'

Incentivize managers based on the speed and success of cross-functional and inter-organizational initiatives.

Technical Summary of Agile Strategy

Agile competition is not a destination but a continuous state of evolution. It requires a fundamental shift in how

value is perceived—moving from the production of goods to the enrichment of customers. By leveraging the power

of virtual organizations, firms can operate with the scale of a multinational corporation while maintaining the speed

of a startup. The technical success of this model hinges on a robust information infrastructure, a focus on core

competencies, and a cultural willingness to embrace uncertainty as the primary driver of growth.

In the modern landscape, the 'Agile Competitor' is the one that successfully merges human creativity with digital

speed. The principles laid out by Goldman, Nagel, and Preiss provide the blueprint for this transformation,

emphasizing that in a world of constant change, the only sustainable competitive advantage is the ability to adapt

faster than the competition.
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